Sunday
April 11, 2010

HONDA Center

I SPONSORSHIP OPPORTUNITIES I




Orange County
ﬁmald
| McDonald

e | House

SOUTHERN CALIFORNIA
Mission:

The Orange County Ronald McDonald House and Ronald McDonald Family Rooms provide a comforting
“home away from home” for families with seriously il!/|l
hospitals.

What the Orange County Ronald McDonald House provides for families:
e A comfortable and affordable *

associated with a child who is being treated at a nearby hospital.

20 private guest rooms with included baths.

A spacious community kitchen with a place for groceries.

Complimentary laundry facilities.

Help with transportation to and from area hospitals.

Caring staff on site 24/7.

TV areas, kids' playroom, library and large cozy living room.

Non-denominational sanctuary for reflection.

Family computers and wireless Internet access.

Home-cooked meals on most nights.

home away from ho

Some children must travel great distances to get the medical attention they need. Hospital treatments may
last a day, a month or more than a year. For the families of these children, affordable accommodations are few
and far between. Often, they are limited to costly hotels or unforgiving hospital chairs.

The Orange County Ronald McDonald House offers a comfortable, supportive and affordable alternative for

these families. Ilt’s a temporary home near their child
encouragement from others. It is much more than just a nice place to stay. It helps to anchor families in very

trying times. It can reduce stress by providing a venue where people can talk things out with others who are

wrestling with the same issues.

The actual cost for one family per night is approximately $150. However, families are asked to pay only $10
per day. I f t hat yibsfse@ Fot thispaasers thelDiragge Countly Rohatd MeDbnald House
seeks the support of individuals, foundations, corporations and service groups.

It takes more than windows and walls, kitchens and bathrooms to make a House a home. More than 4,690
volunteers help us keep our doors open around-the-clock, 365 days a year. This allows our guest families to
focus on one thing—the health of their child.

The Orange County Ronald McDonald House keeps families together when it counts the most. It helps relieve
the stress of finding and affording someplace to stay. And, it helps families remain physically and emotionally
strong when they need it most. It is The House That Love Built® and filled with hope.



Why Do We Walk?
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Meet the Burkey Family.

Mi ke and Leslie wanted a baby boy. They coul
With daughters Alexa and Shenay their family was complete.

I n January 2006, t he Bur key' geoffsig Brandov wad diagnesedavsti
severe aplastic anemi a, a serious blood disor
enough new blood cells. Doctors gave Brandon a 20% chance of survival. Leslie and Mike frantically met
with doctors and special i st s near t oeh of Sacraindnty. 'Bsanddmaevas éinally referred to
Dr.Nugent and Dr. Putinvitalat t he Chi |l dren’ s Hospital of, Or
Brandon checked into the hospital. The rest of the family checked into the Orange County Ronald
McDonald House.

Thedoctorsadvi sed the family that Brandon’s progn
would be difficult, especially since Brandon was adopted. One month after being admitted to the hospital
Brandon underwent a bone marrow transplant.

On May 9, 2006, Leslie received the best Mot h
from the hospital. After nearly three months, she and her family would be able to leave the Ronald
McDonald House and make their journey back to Folsom, California.

seriously-ill children
and their families.
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The Orange County Ronald McDonald House® (OCRMH) is proud to announce a new event
called Walk for Kids. Sponsors, walkers, and runners will have a great time and show their
community support for the Orange County Ronald McDonald House, which provides a

“home away from home” (fllehildrdn geceivihgitreaemenwvin t h s er i o
nearby hospitals.
WHY BECOME A SPONSOR?
e SERVE your community by actions, not words. 030bpbI OOEI
e Build RELATIONSHIPS between your Walk for Kids event
Brand/Companyand Or ange Coun isoneofthevery nt
market. best ways our
e ALIGN with a well-respected and trusted BRAND company can give
- Ronald McDonald House Charities®. back to the
0 95 % Brand Recognition in the United community and
States. support a more than
0 Global reach in 52 countries and regions worthy cause.
0 S.erving countless families and children Southwest Airlines is
since 1975 ) proud to be
e Increase VISIBILITY-" Your Company  c,igtedwith
promotional media package (event entry forms, Ronald McDonald
email blasts, magazine and newsprint advertising (i OOA #EAO
and web ads).
e EXCLUSIVITY-* Your Company’,s' k
“Your CompaZoe’ s” Kids Larry Pitts
e ENGAGE your consumer by including a sample in Station Manager
goodie bags distributed to all participants or at a Southwest Airlines

booth.
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Show Your Community Spirit

Align with a strong, trusted non-profit.

Build neighborhood and community 00 #(/#h xA AOA
trust. taking a leadership role in

community events such as the

Engage customers and partners in a Walk for Kids.

meaningful way as they give back to
their community and make a difference
in children’s | 1ives

Partnering with the Ronald
McDonald House and the Ronald
McDonald Family Roomshas
brought all of us at CHOC much

Joy.

Strengthen employee loyalty.
| look forward to the first Walk
for Kids and hope that you will
Drive revenue for a great cause and AT 1T OEAAO ETETEIC
augment the power and meaning of your
brand.

Dana Bledsoe, Vice President

Patient Care Services &

79% of consumers would be likely to

Chief Nursing Officer
switch from one brand to another 8
br.and... i f the other #EEI AOAT 80 (i OPEC
with a good cause. 2010 Walk for Kids Co-Chair

Reach communities that are important to
your business.
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Benefit

Logo prominently placed on Walk-8hirt
Logo prominently placed on all collateral
Speaking opportunity at the Walk or Kie®Rff
Name mentioned in all press materials
Prominent presence &KickOff

Logo on Walk TShirts

Complimentary Booth

Logo on Walk brochures, posters and signage
Banner displayed at the Walk

Admittance into VIParea

Logo on Web site withihk

Logo onWeb site

Logo on stage banner

Recognition at specific kilometer stop

Presenting Platinum
Sponsor

Gold

Silver

Sponsor Sponsor Sponsor Sponsor

Bronze Kilometer
Sponsor

$50,000

RCACACACACACECACACACAL) L,

$25,000 $10,000 $5000  $2500

=33
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$1,000
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KICK-OFF BREAKFAST SPONSOR $5000
(January 25, 2010)

Exclusive recognition at the Kick-Off Breakfast
Banner displayed at the Kick-Off

10 VIP tickets to the breakfast

Recognition at the program

Name listed on Walk Website

MEDIA SPONSOR

Logo on Walk brochures and posters
Logo on the back of Walk T-shirts
Recognition at the Walk

Recognition at the Kick-Off Breakfast
Logo displayed on Walk Website
Logo on stage banner

Recognition on collateral materials and media pieces

*All booth sponsors will receive the following: 1 0 '1 0X

and signage.

KIDS ZONE SPONSOR $2500

Company name listed on the Kids Zone Banner
Logo on the back of Walk T-shirts

Recognition at the Walk

Banner displayed at the Walk

Name listed on Walk Website

PREMIERE BOOTH SPONSOR $1000*

Prime booth location

Brochures & samples put inside gift bags

Company name listed on program/walk maps

BOOTH SPONSOR $500*

Company name listed on program/walk maps
Booth

at tvwoe s, lttboachire r

We consider our sponsorship packages to be a menu of opportunities for prospective companies. We can

customize a sponsorship package to meet your compA1 U8 O

TAAAOS
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Company name Sponsorship level
Company Address (for correspondence) Company address (for billing)
Street Address Street Address
City City
State ZIP State ZIP
Primary contact information Contact for Graphics
Name Name
Work number Work number
Cell number Cell number
E-mail E-mail
1. Willyou be requesting a table at the event? [ | Yes [ | No
2. Will you be displaying your company banner at the event? |:| Yes |:| No
3. Would you like to provide a product sample in the participant goodie bag? |:| Yes |:| No
If yes, please describe
4. Will you display event posters/brochures to promote the Walk in your business? |:| Yes |:| No
5. Team captain name for your company team?
Name Phone E-mail
6. Logo information

a. Inorder to ensure the best possible reproduction of your logo, we require that you send us
an Adobe Illustrator file (.eps or .ai). All fonts in the logo should be converted to outlines,
and please include the file extension (.eps) in the file name. Be sure to include a color
version as well as a solid black version of your logo.

b. A]JPEG file is an acceptable formation for recognition on our Web site; however, we cannot
guarantee that the quality of your logo will be preserved when a JPGE file is also submitted
for reproduction on a T-shirt or banner. If we determine that the logo quality is at risk of
being compromised, we will recognize your organization in printed text rather than with
your logo.

c¢.  What URL would you like us to link your logo to?

Please complete and return the enclosed application form by January 15, 2010 for inclusion on brochure and
posters; March 31, 2010 for inclusion on T-shirt. Please indicate your preferred method of payment.

[ ] Checkenclosed [] Pleaseinvoice [ ] callfor Credit Card

Orange County Ronald McDonald House 7 Walk for Kids 7z 383 S. Batavia St.,, Orange, CA 92868

Phone 714-516-3669 FAX 714-516-3697 E-mail walk@ronaldhouseoc.org


mailto:walk@ronaldhouseoc.org

WHAT:

WHY:

WHEN:

WHERE:

HOW:

TEAMS:

VOLUNTEER:

Walk For Kids is a 5k (3.1 mile) walk that is designed to raise funds and awareness
for the services and programs provided by the Orange County Ronald McDonald
House. Walkers come together for a day of fun, food, entertainment and giveaways.

The Orange County Ronald McDonald House (OCRMH) is dedicated to supporting
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FACT SHEET

the health and well-b ei ng o

families of seriously-ill children who are receiving care in Southern California.
Families receive the added comfort of being surrounded by those who understand
and can relate to the ordeal of having an ill child. No eligible family is ever turned

away due to inability to pay.

f chi

Sunday, April 11, 2010

EVENT DAY SCHEDULE

7:00 AM Registration Opens
7:45 AM Opening Ceremonies
8:00 AM 5 K Walk Starts

9:30 AM Awards Ceremony

Honda Center, 2695 East Katella Avenue, Anaheim, CA 92806

Register for the Walk online at www.ronaldhouseoc.org, by email

dr en,

by

provi

walk@ronaldhouseoc.org, by fax 714-516-3697 or by phone at 714-516-3669.

Everyone is welcome to participate!!!

Families, companies, schools, churches, organizations, EVERYONE is invited to form

a t

Unable to do the walk but still want to participate? Enlist as a Volunteer!!!

A e

eam! It s as
Register.
Name your team.

easy

as.:

Recruit co-workers, relatives, friends, schoolmates, etc. to sign up.

Set your fundraising goal.
Motivate your team.

Enjoy the walk and celebrate.

Help us make our event a success! Volunteers are needed before, during and after
the Walk! Call Katie Russell, Volunteer Coordinator at 714-516-3664 for details.
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